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ABSTRAK

Dinas Komunikasi dan Informatika, Statistik dan Persandian (DISKOMINFO) Kota
Semarang merupakan instansi pemerintahan yang menyelenggarakan sistem pemerintahan
berbasis electronic government. DISKOMINFO Kota Semarang membentuk sistem
pelayanan publik secara digital bernama Lapor Hendi yang terhubung dengan SP4N sejak
tahun 2016 dan dapat diakses masyarakat Kota Semarang melalui smartphone. Akses
kemudahan ini kemudian mengalami penyesuaian nama karena pergantian kepemimpinan
Wali Kota Semarang pada Oktober 2022. Kanal beserta seluruh platform media sosial
berubah nama menjadi Kanal Pengaduan dan Aspirasi Sapa Mbak Ita atau biasa disebut
Sapa Mbak Ita yang resmi launching pada 17 Desember 2022. Pada masa transisi
kepemimpinan di bulan Desember 2022 Kanal Lapor Kota Semarang memerlukan upaya
promosi untuk menjangkau masyarakat Kota Semarang agar dapat mengetahui keberadaan
Sapa Mbak Ita sebagai kanal penerus Lapor Hendi . Oleh karena itu, perlu adanya produksi
media public relations sebagai sarana promosi Kanal Sapa Mbak Ita untuk meningkatkan
awareness masyarakat terhadap Kanal Sapa Mbak Ita. Penyusunan proyek tugas akhir ini
menggunakan metode pra produksi, produksi dan pasca produksi yang kemudian
menghasilkan produk berupa lima Video Iklan Layanan Masyarakat dan Merchandise Kit
(Tote bag, Tumbler, Kipas Tangan, Leaflet dan Topi).

Kata Kunci : Sapa Mbak Ita, Lapor Hendi, Media Public Relations, Video Iklan
Layanan Masyarakat, Merchandise Kit.



ABSTRACT

The Semarang City Communication and Information Service, Statistics and Coding
(DISKOMINFO) is a government agency that organizes an electronic government-based
government system. DISKOMINFO Semarang City established a digital public service
system called Lapor Hendi which has been connected to SP4N since 2016 and can be
accessed by the Semarang City Community via smartphones. Access to this facility then
underwent a name adjustment due to the change of leadership of the Mayor of Semarang
in October 2022. The channel along with all social media platforms changed its name to
the Sapa Mbak Ita Complaints and Aspirations Channel or commonly called Sapa Mbak
Ita which was officially launched on December 17, 2022. During the leadership transition
period in December 2022, the Semarang City Report Canal requires promotional efforts to
reach the people of Semarang City so that they can find out the existence of Sapa Mbak Ita
as the successor channel to Report Hendi. Therefore, it is necessary to produce public
relations media as a means of promoting Kanal Sapa Mbak Ita as well as to increase public
awareness of Kanal Sapa Mbak Ita. The preparation of this final project project uses pre-
production, production and post-production methods which then produce products in the
form of five public service advertising videos and Merchandise Kits (Tote bags, Tumblers,
Hand Fans, Leaflets and Hats).

Keywords: Sapa Mbak Ita, Report Hendi, Media Public Relations, Public Service
Advertising Video, Merchandise Kit.
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